
Nature is not 

outside the 

economy.

It is part of 

Malaysia’s 

business 

infrastructure.

Source: Bank Negara Malaysia, World Bank, UNDP Malaysia, A LEAP for Nature 
2026



High awareness, limited readiness to act

45 Bursa Malaysia-listed companies

96%
Had heard of business 
impacts and 
dependencies on nature

27%
Understood impacts and 
dependencies well 
enough to manage them

22%
Had undertaken an 
internal nature 
assessment

49%
Published some form of 
nature-related 
information

4.9 / 14
Average self-reported 
readiness across the 
TNFD recommended 
disclosures

42% vs 16%

Ready to assess nature 
issues in direct 
operations versus the 
value chain

53%
Had no plan to assess 
nature within the next 
12–24 months

90%
Cited data availability 
and quality as a barrier, 
among companies with 
an assessment (n = 10)

SOURCE: UNDP MALAYSIA, LEAP FOR NATURE - CORPORATE ENGAGEMENT SURVEY (2025), N = 45 UNLESS STATED. 64% OF THE SURVEYED COMPANIES HAD 

ANNUAL REVENUES ABOVE RM2 BILLION, AND ALMOST ONE-QUARTER WERE COMPANIES WITH REVENUES ABOVE RM10 BILLION ANNUALLY.

Malaysia Corporate Nature Readiness at a 
glance
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